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EXIBITORS BY ACTIVITY SECTOR

Agent Traders

Grower / Producer

Exporter

RDI

Importer

Agricultural Industry

Selection and Processing Industry
Institutions, Organizations and Associations
Marketing, Promotion, Consulting
Wholesaler and distributor source

Retall - Distribution at destination

Technical Services and other providers of production

Transportation & Logistics

55
111
144

- LAGACETA!

Las ensaladas han mejorado con la IV Gama.

Fresco, troceado,

lavado y envasado

La IV Gama revoluciona este
sector durante los iltimos afios
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PRODUCTS 407
Spices / Herbs 7
Fresh Fruit 153
Nuts 14
Fresh Vegetables 105
Fresh Cut and Catering 32
Legume Vegetables 13
Potatoes 32
Biological Products 28
Designations of quality 23
PRODUCTION SUPPLIERS 134
Cogeneration 7
Containers, Rooms, Packaging and Selection 19
Greenhouse Structures 6
Labelling and Ticketing 10
Phytosanitary and Pest Control 14
Engineering 9
Air Conditioning and Refrigeration Installations 5
Crops Management 7
Hydro Resources 3
Seeds and Development of Species 7
Post-Harvest Treatment and Atmospheric Techniques 16
Traceability and Quality Control 21
Vegetable Varieties 10
DISTRIBUTION AND SERVICES 161
Associations 28
Commercial Distribution 32
Financing 3
Training 8
Market research 7
Know-How 9
Promotion, Assessment Market Research 15
Media 10
Public Organisations and Institutions 10
Other Services 21
Transport and Logistics 18
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ITALLA

Visitantes

PAISES BAJOS

— REINCUNIDO

FRAMCIA

POLOMIA

PARTICIPATION FIGURES

Il FRANCIA
o ITALIA
B FORTUGAL
[ FAISES BAJOS
REINO UNIDOD
B POLOMIA
B Ofros
Total:

18.4%
14,4%
12.8%

9.8%
7.5%
8.1%
23.0%
100.0%




| AFRICA DEL SUR | o ([081%) I | IRLANDA | D (D21%) I
fru It | ALEMANIA | 56 (5,60%) I | ISLANDIA | 2 (020%) I
attractl.rln | ANDORRA | 3 (0,30%) I | ISRAEL | 4 (DA1%) I
s | ARGELIA | & [0.61%) I | ITALIA | 142 (1443%) I
| ARGENTINA | 3 0.30%) I | JAPON | 2 (0.20%) I
| AUSTRIA | 3 (030%) I | LETONLA | 5 (0.51%) I
| BELGICA | 10 (1,02%) I | LITUANIA | B (0.E1%) I
| BRASIL | 6 (2.85%) I | MARRUECOS | 1 1.12%) I
| BURUNDI | 1 (010%) I | MEJICO | 5 (0.51%) I
| CHECA, REFUBLICA | 3 (0.30%) . | PAISES BAJOS | B4 (0.55%) I
| CHILE | 2 (020%) I | PERU | 1 (0.10%) I
| COLOMBIA | 4 ([041%) I | POLONIA | BO (6,10%) I
| COSTARICA | 3 (0.30%) I | PORTUGAL | 124 [12.60%) I
| CROACIA | 3 (0.30%) I | REING UNIDO | 78 (7,.22%) I
| DINAMARCA | 11 (112%) I | REUNION | 2 (0.20%) I
| pommicans. REPUBLICA | 3 3w | | mumana | 4 0ae |
| ECUADOR | 1 (0.10%) ' | RUSIA, FEDERACION DE | D (0.21%) I
| EGIPTO | 8 (081%) ' | SUECIA | 13 [1,22%) I
| EMIRATOS ARABES UNIDOS ‘ 4 (041%) . ‘ SuizA ‘ 12 [122%) I
| ESTADOS UNIDOS | 4 (D41%) ' | TURGUIA | 7 071 I
| ESTONIA | 1 (1.12%) I | UCRANLA | B (0.61%) I
| FINLANDIA | 5 (051%) I | URUGUAY | 2 (0.20%) I
| FRANCIA | 161 (16.28%) ' ‘ VENEZUELA | 3 (D30%) I
| GRECIA ‘ 26 (2.84%) I
| GUATEMALA | 3 (0.20%) I
| GUAYANA FRANCESA | 1 {0.10%) I
| HAITI | 1 (0.10%) I
[ suncas ‘ w e |
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Visitantes

C.A DEANDALUCIA

C.A.DE CATALURNA

C_A.DEMADRID

C.A DEVALENCIA

REGION DE MURCIA

C.A.DE ARAGON

M C.A DE MADRID
W C.A DEANDALUCIA
B C.A. DE CATALURNA
[ ©.A DE VALENCIA
REGION DE MURCIA
Il C.A.DE ARAGON
B Otfros
Total:

31.8%
18.0%
10.5%
10.2%

B.8%

4.2%
16.6%

100.0%
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La cogeneracion centra la
atencion técnica del salon

El certamen ha realizado on atractive programa de conferencias
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| C.A. DE ANDALUCIA 1328 (18,01%) I
| C.& DE ARAGDON 30 (4,21%) I
| C.A. DE BALEARES 10 (D, 14%) I
| C.& DE CAMARIAS 251 [3.40%) I

| C.& DE CANTABRIA 11 (D,15%) I

| C.A.DE CASTILLA ¥ LEON 193 (2,69%) I
| C.A. DE CASTILLA-LA MAMCHA 252 (3.42%) I
| C.A. DE CATALUFA TIT (10,58%) I
| A OE EXTREMADURA 188 (2,55%) I

| C.& DE GALICIA 76 (1,03%) I

| C.& DE LA RIOJA 60 [0,81%) I

| C.A. DE MADRID 2345 [21.81%) I

| C.& DE NAVARRA 57 (0,77%) I
| C.4&. DE PAIS VASCO 93 (1,29%) I

| C.&. DE VALEMCIA

750 (10,17%) I

| CIUDAD AUTONOMA DE MELILLA 2 (0,)03%) I

| PRIKCIPADC DE ASTURIAZ 26 (0,35%) I

| REGION DE MURCIA 636 [8,63%) I
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PP, PROPISA0MeAL DL SECTOR .

PROFPIETARIO/GERENTE

PRESIDENTE/D.GRAL DPTO.COMERCIAL
B PRESIDENTED.GRAL  19,1%

B PROPIETARIO/GERENTE 17.4%

B DPTO.COMERCIAL 16.8%

w JEFE DPTO/ ADM 11.2%

COMPRAS / VENTAS 10,1%

B OTROS 25.3%

JEFE DETO / ADM Total 100.0%

OTROS
COMPRAS I VENTAS
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* multirespuesta

ESPANA

B =sPana 47.8%

I UNICN EUROPEA 18.1%

] RESTODE EURCPA 13.8%

I SUDAMERICA/ACENTRAL 58%

MN.AFRICAP.ORIENTE 4.2%

B AFRICA 4.0%

s UNION EUROPEA [ Otros 8.7%
Total: 100.0%

AFRICA

M AFRICAP.ORIEN
SUDAMERICAA CENTRARESTO DE EUROPA




